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Public Relations Strategies for “Z generation”

ZHLIEKRE [RHEEF

Shibaura Institute of Technology Yohei Harada



EENOR R ad-

70-74 1R fH 4% ‘Dankai” generation
Bl /N A4 - ) )i {X Popai - 1) generation
56-60 %ﬁ A iﬁ 'Iﬁ' 1’% “Shinjinrui” generation

OB /N 7 JL HH 4 “Bubble” generation
46-49 W 2 = 7L DankaiJunior” generation

(Hidden “Bubble”generation)

(BEhn~"7 it )
m FTRX P ¥ 1 = 7t 48 Post-"Dankai Junior”
generation
B 24-33 RERIUNCRN

“Yutori” generatio & & ¥ H#X)
(“Satori” generation) ﬂﬁ,‘, ey _I_E{_%

“Datsu Yutori” generation

v

1947-1951 1952- 1961- 1966- 1971- 1975-1987 1988- 1998-

1964-1980 1981-1994

10-
Generationa

XY GenerationZ
RN Generation XX Generationy,

KB OMEIFR2020E38BEORZE X Millennials

b/ 'I'E 1 £ 5 Fi7T 55 FJT ©2020 Cyberagent AD AGENCY



SENORERE
S 38 4 Aot 0%

“‘Dankai” generation

b AR S &
L Pk AP A
H:l: > Hb B2 ’:‘o‘!'.ﬁ‘ "-tga"a >ﬁ %1 * ;z/fk;@:%ﬁ%
8- ag e a2t ardy .
Background of generation '\ q\‘-t'gﬂ " % -.?’é ' Background of consumption - culture

’f.}-; CERFLE T
- A ZEERPDOLDE L
TR ANT-RA) DAL

&
& F BELERYICIBD D
. (BEIHY >, $o 7~ E ORER
(v R—F—5— 1)

Y )

- ROAEEDOIRE Y
- HERANE — 7 — LDE]R
- FRIFERD D

» A
&5

g\

~

R

Features

EEEE "

Romance - Marriage

- A OWED SRS 7
=)D HAL

- AW S < BRFEEHD E L
- B & ERTE

- BENA X TR

- B RE VWG & DEIGIED
Uik

- TPEIIEREEIRIC




EPNORINIED

. JJ-I—E—,{—% 1952-1960
AGE 61-69

- JJ" generation

R U ol - W - b0 E R

: Background of consumption, culture

- Za—brT7 NTETT L
DT 7 T — L

c TATRAEXAIHEFREEFHI(C
-4 (=3, BHY)

C AR EHA

Background of generation

- O EER
(v—<> - J7)

- EEF R
(KF =7 = X@EFL)

RDE - K

Romance, Marriage

B

Features

CANEEFTIYa AT B0
EWDFE A DR

- J—IL&TTH

FZ2AT7T7—b2XELD
 FTEEHRITDN/NT A 1

N\ 7
>~
TeE
N
Par
[T
~47
il
=
£
)
|
Sy
©®
S
S
2
S
z
(0]
=1
>
O
>
(D)
m
=2
(@)
_<
I



HADOHARR

—‘l— A V4

;FLF[A*E 1961-1965
RS L AGE 56-60
Shinjinrui” generatio

o

HE - XILDBEXR

AT =

Background of generation
- VRIS SRR
KA 1E

Background of consumption, culture

- NF A
- WFRET— L
- HFETCTF— I HFIC

- B —REERD A

- BRERERIGF LT

Features

- E LW EDmEDME

- BREOWEN BRI NI-5&
K DAL




HADOHARR

VAN 7\\}[/ 'l'ﬂ"f‘% 1966-1970

“Bubble” generation AGE 50-55

HE - XftoEH =
Background of consumption, culture

c MED AL DIBULNF(C

a2 UT S RT 4V
Byubs, LT aRT~

- BRBEEE [VY—<] AR
—X7—F% T4 T7IRT—L
77— ERTT— LA

RN

Background of generation

- NTILER
== /N Ny
- — (B

- BT Y Fhis

N 2

Features

Romance, Marriage

BB LY IHE
- TIBeRk
BRI =T LY

T Ay v —
- EIERFORAIE3 S
(Bl R] BR

L] N ] — —
R 'I'E 1 £ 5 firT 52 FJT ©2020 cyberagent AD AGENCY 6



340K H
F8E2 2 = 7 A e - RRAMESRY 2 = 7 AN e

“‘Dankai Junior” generation Post-“Dankai Junior” generation
: . db B2
RS AEE:
Background of generation

Background of consumption, culture
I —< . BEFR. 7y Iayv, Py,
FHINDEBERENEE myojo. WIXA. Lh &L
- /N7 VBRI TRLEK AT HA SR EZ] ATFTHA
"R 0B omA pEEE gy
7 U —&— FEIEAEM DB

- Yy h— AR O EER
- OF v L

B Features

- [AEEHAAE L BL WRERESF [ Romance, l\/Iamage
KA E ORI DR COZT i, BREBHCTHREA BZ Ui [ ' . BEEF QR
W o s (EO) AR ~
80 “ T e e B LSk B BRI 3E
70 [ X TIARRAD 2 FE B = T

C < .

60 - —88. BHEOKFEFRZ DR <
50 - FEWRFICER D EBANIIT o 7o 1AL

19904 95 2000 05 10 15

;ﬁZ'I'E /|J€', EETS J'f ©2020 CyberAgent AD AGENCY 7



SRR
w) & L) (é & L) ) -I_E_f"b 1988-1997

AGE 24-33

HE - XILDE R

Background of consumption, culture

RTEY . 72— X

“Yutori” (“Satori”) generation

FRE =

Background of generation

c DFAETEREL DN
- LD WERD L RAER
— BB, BB ROKOATEA
(V—=>vv3v i)
T RAB—ER (TZ7T7—)
- &) B

T
Features
- EAZ (K] . BR8] . BEE =)
¢ i?A—E/Lﬁ

7= 4 SNSICK %, FRFEEM

Romance, Marriage

[ZBAD W W] DeEERERS
- BETREMOSE Y
ﬁ K\ ?l_/\

A YT S L
- HRARIE e
- R, fFTa v




- EEZDOSNSH g E-

SNS usage rate among young people
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Facebook is the only media where middle age outnumbers the young age
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Summary of the difference between “Yutori” generation and Z generation
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Stimulate me-consciousness of Z generation and correct their chill attitude!
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